Web source credibility
Every website has a unique domain name consisting of the main identifier (such as “Google” in google.com), followed by a 3-letter suffix (such as “.com”). The suffix tells you something about the website and its sponsor. Some of the most common suffixes include:

.edu — educational institutions
These sites often sponsor universities and research institutes and post content related to their research focus. 

.gov — government agencies (federal)
These sites usually present factual information and have built-in checks and balances to ensure the information posted is accurate.

.org — organizations (service-oriented, nonprofit)
Be sure to read the organization’s mission statement to understand its underlying values which may influence the content. 

.com — commercial business
These sites promote and sell products. Such a site may post information as public service as long as it doesn’t conflict with any of the products being promoted. This can skew the information presented, so that you may not get a complete, balanced view. 

.net — network organizations
It’s hard to tell much about organizations that sponsor these sites. Such a site might be sponsored by a network provider, a commercial organization, or even a nonprofit group.

Other questions to ask. . . 

Is there any evidence that the author of the Web information has some authority in the field about which she or he is providing information? What are the author's qualifications, credentials and connections to the subject?  

With what organization or institution is the author associated? Is there a link to the sponsoring organization, a contact number and/or address or e-mail contact? 

Are there clues that the author/s are biased? For example, is he/she selling or promoting a product? Is the author taking a personal stand on a social/political issue or is the author being objective? 

 Is the Web information current? If there are a number of out-of-date links that do not work or old news, what 

